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Clean & Dry, Quality Pays!

Historical Pricing for Plastics Film

Crude Oil muCardboard ==Commercial Film ==MRF Sorted Film ==Mixed Film (retail)
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Fuel savings!
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Unilever commitment

“Companies like Unilever have a commitment to reduce the weight of their products
by one third, and these trends will continue,” he added.

Light-weighting is key sustainability
driver for Sonoco
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The Environmental Cost of Business as Usual
$533 Billion

$139 Billion

Business as Usual

® Ocean Damage

Trucost.com

® End of Life Management

$98 Billion

More Sustainable Plastic

m Transport

® Production

Alternatives to Plastic

m Material and Energy Recovery



Savings From Film Recycling

f\1.2BIL1bs. of PEfilm =  Eliminating 111k cars
fad recycled annually from our roads






Coordinated effort to overcome barriers

Council ¥ Recycling Group LU
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Common Goal One Initiative Motivated Partners

National Public Outreach & Education Initiative

Goal: 2 Billion pounds recycled by 2020
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National Consumer Survey...

MOST don’t know they can recycle film packaging and are
unware that it creates problems when tossed in the curbside

stream.

Consumer Survey in Mecklenburg County...

~75% (of those aware of film recycling ~51%) said they
sometimes, most of the time, or always recycle by returning bags
and wraps to retail locations.

...50 there is hope!



Film recycling not yet
available to most
businesses.

Lots of wishful recycling!

©







November 2014

Wisconsin Plastic Film Recycling Access

Percent Population with Access to
o= Drop-Off Services = 84.8%

Percent Land Area Covered with
Commercial Recycling Access
(Drop-off or Pick-up) = 35.4%

Increase in listings for Wisconsin
on PlasticFlimRecyeling.org
since June 2013:

Pick-up Sarvices: 100%
Drop-off Locations: 88%
Increase in Access:
Population: 3%

Land Area Coverage

for Commercial Recycling: 53%

Access Areas g
~ WRAP Champion Communities (8 locations) Total Population by
Retail drop-of: 10 mile radius (352 locations) Census Tract
| Non-retail drop-off: 10 mile radius (24 locations) | o-zzrs | 4807 - 6465
[ | commercial drop-of: 10 mile radius (8 locations) [l 2276 - 3525 [l 6466 - 9874
[ | commercial pick-up: 15-30 mille radius (15 locations) [ 3526 - 4806 N

~ Distributor with Recycling Coverage 0 15 30 60 30 120
Miles




Population ~ 450,000
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Piles of plastic bags and strapping An example of
cut from the machinery a clean screen




Vancouver, WA Case Study
Addressing Plastic Film in Curbside Carts
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BLASS ON THE S )
IN BINWIE, RECHCLE 2157 BAGS
| T 06 B AT THE GROCERY ST0RE

We need your help! |

IR FUGE AT HOME

(0 THET BECrCNG
o ONE P

Bit: Bile

Because you put a lot of effort inta
recycling, we want to help you da it right.
Please remember to keep plastic bags.
plastic wrap and glass out of your blue
recycling cart. These items can clog sorting
machines and create a hazard for workers.

#1 — Recycling Done Right
Campaign

#2 — WRAP
Campaign




Vancouver Campaign Results

125% increase in plastic L T—
: : CAMPAIGN EVAEEJRAP -
bags/film collected at pilot :

stores

75% reduction in bags from
targeted (tagged) routes

Positive, measurable impact
on customer knowledge

Collaboration needed for
effective messaging impact Full report s available at

www.plasticfilmrecycling.org




vCart Tag

vWell labeled store recycling bin

We need your help!

BLASE ON THE SOE
N SME

M1 By Blie

i RECCUNG
it

Because you put a lot of effort into
recycling, we want to help you da it right.
Please remember to keep plastic bags,
plastic wrap and glass out of your blue
recycling cart. These items can clog sorting
machines and create a hazard for workers.




B2B Safeway & Albertsons accept from
70+ neighboring businesses

Post Office separating film for pick up with
OCC (reducing disposal cost by nearly
1K/mo)

Valet apartment recycling service
educating and collecting separated film

Dry cleaner distributor backhauling

Community Rehabilitation Facility setting
up a milk run program

Film recycling in a mall

School district to collect film from
operations

Commercial
Film Recycling!

@



Connecticut Departs

ENERGY &
ENVIRONMENTAL
PROTECTION
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+ YES

=
Propulation

Y 100,000
200,000

§ <o
. 400,000

. 300,000

Education Type % of AoR
Cities

Similar Terms, No 3.3%
Numbers
Similar Terms & 9.5%
Numbers

Dissimilar Terms, No 23.6%
Numbers

Dissimilar Terms & 43.5%
Numbers

Numbers only 19.9%



4 Plastics Recycling Terms & Tools

recyclepigraplastics

Terms and Tools
Outreach Terms: SRS T

% Plastics Recycling Terms & Tools

4 easy Ste pS to bL“Id your Batter Communication... Beter Recyeling

This resource provides comman terminsiogy te help streamling communications for community recyelng programs
theoughou! the LS, and Canada. I's goals ane 1o strengthen consumer education and increass the quantity and

program with Images and

Clle ach action Deekm N Sacoession 1o arn mone

Tool to build program flyer. Overview

n What are the Terms & Tools? +
ﬂ Who created the Terms & Tools? +
H Why every community should use the Terms & Tools -+

How to Use the Outreach Terms

Before/After Example Using the Outreach Terms -
H Tool: Use the New Outreach Terms +
ﬂ The Plastics Recyciing Outreach Terms (complete list) +

Additional Qutreach Resources/Tools

RecycleYourPlastics.org [E2 s aery: A e wortha husand v 3

ﬂ Further Your Outreach with Re-TRAC

+ 1

Ao Herrer Communicaton... Barier Aecycing ﬂ Plastic Film & Bag Recycling -




= Pulls in
= Program selections
= Image selections

PLEASE RECYCLE:

- Add
= Logo
= Community info
= Contact info

OH AND BY THE W

EXLUSIONS:




Branford, CT




Princeton Merchants Association
embraces the reduction of
single use

BAGS, BOTTLES and CUPS

Learning Our ABC's

Ask First
BYOB
Collect
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#=. Wrap Recycling Action Program - WRAP shared UNCC
. Suslainability's nhntn

Soptember 13

=% Mecklenburg Countv ol | ike Pane
UNC Charlotte wraps t " September 28 & — ) .
wrap recycling project ) “""l-"‘i;‘ Wrap HEC}'CIII"IQ Action Program - WRAP
County and City off &2 October 11 at 1:51pm -
recycling of plastic |
people in Mecklenb  From Charlotte Agenda: If you're in Mecklenburg County, don't put your
’ plastic bags (or wraps) in your curbside bin. Do this instead:

recycle.

j Read more: htip://b

=3 5
Henwm ~ well pick

¥
Reduca lai

paper and p ; pmi
"

UNCC Sustainability

Septemnber 6 -

Students recycled 71lbs
on! Plastic collection at
#nofilter #recycle #plast

New Recycling
Bags and Wrap

County and City officia i
plastic bagsand wraps ' With them - Charlotte Agenda

Stop putting all of your grocery bags under the sink or in
the curbside bin. Here's what the city wants you to do

CHARMECK.ORG
CHARLOTTEAGENDA.COM



CURRENT WRAP PARTNERS & CHAMPIONS

Communities = 70
Brands = 15

State Gov’'t=5
Universities = 5
Retailers = 8

MRFs =5

WRAP Population Growth (in millions)
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CURRENT WRAP PARTNERS & CHAMPIONS
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WRAP Campaign Collateral




WRAP Campaign Collateral (cont.)

m Plastic fitny {5 BEnerally not collecgeg ncarbuide recycling,
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SOCIAL MEDIA

o Recycle Your Plastics
w Mey 18 - &

I you're in Chicago — or most major U3, cities — make sura to keep your
plastic bottles and containers lcose in your curbsice bin and take your
plastic wraps and bags back 1o the store for recyclingl Check out the link in

ha article to tind a participating retail store near you. spproximabtuly

PLASTICBAGS
In a stamdard

Twests
WRAP Recycling
W APy e WRAP Racyeling 4T mepe g h
The W Recying Action Pragram o See haw 00 uses recycled (0o fin paliet wen ba creste
IWRAP} I 2 new Db awanness mxciting new fumiural
g EATpAYN desgne o grow the mopdrg
. . = = of [IRSE AIM RACKAGING. g
Rer Y ~ - l_l 9
AR g = — s B o =
Chicago Area Residents Have Hundreds of Local 153 ol et PN
Options to Recycle Plastic Wraps and Bags BT i i
Resicents af Chicann ang Cook Gounty Can racycle fisihe pIASHe Wiaps and Dags 1
—a category of matedals also known &s “filn'— at nearly 400 local grocery and. .. é ]
AMERICANCHENISTAY.COM 2 T";
F -
e Like B Commeant # Shars ﬁl% : Thea's P5 20T Soflechion INCIUGes Drosucss Mars ram moysed mat..
¥ Tz Pars vk Fusmitig ana o sdeees macks feom ey i wood,
. ¥
Ban B = Ka and Pty FL A p— i::;n:rnmummmmmpﬁmmmmmuywnuum._
2 shares * v

www.facebook.com/WRAPrecy Twitter handle:
cling @WRAPrecycling



NEXTDOOR APP / COMMUNITY
COMMUNICATIONS

Partners can and should post messages about
the WRAP campaign on NextDoor, the social
app for neighborhoods. Vancouver engaged
neighborhood leaders to execute on NextDoor.

€ 2 € & hitpsy/langdondcnextdocr.com/mag/ 5',? - 30T 0O =

2 A ) Getting Started  [% D mﬁm - [ el YapmaiPt ok Traebn Becking - FP Resealabile Package: [ Commancasion bk ) The Workd Pastes O -

#r Nextdoor Search & nvie son
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ROADMAP TO WRAP

«Created to support states and localities
interested in WRAP Campaigns
» Vetted content with WRAP participants

to create what their peers would find most

Mary organizations in your stace,
Wt@-—_hng,a"“m
e T e pariners. Retalers
® STOCSry 352 Spariment stores make valuable
partners. Masy solisct plastic fim aire dy and even

M‘“"""‘"_‘#ﬁﬁm“ﬁm R T ————
lw@mmwmm” ot ust = Pt e acamon
with a primary coll n bt e coliocss E """“""“"‘

dista and o in i
VOU ek rarsoane i . As stores and co
¥ou seek partners, Corsider the following

@ 1nmu-aMmrg‘g_-g==._=L_;k,,
Ontact state of local agencies fike Salid Wasse &
%mw,w

Snzmic development groups, and nongrofies o

BOVErnTmen: extensong.

© When you seek N, remms ,
a3t they can provice funding uinhl!;_m'
muﬂmﬁuwmm .
and promotion services.

valuable
Online tool will be available soon.

sInteractive map to illustrate what

happens to film and spotlight companies

and programs

RESOURCES

> WRAP Campaign for cther fartmers
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WHAT DO | NEED TO DO TO BECOME A WRAP
CHAMPION?

v' Checking plasticfilmrecycling.org drop-off directory for
accuracy/omissions of local store listings.

v" Downloading and using WRAP communications materials most
helpful to your outreach program.

v If motivated, join a WRAP campaign or help expand
commercial film recycling.




| CAN DO THAT... HOW DO | “SIGN UP”?

Sign up is as Easy as 1-2-3

Click the Sign Up icon at
PlasticFilmRecycling.org/WRAP

Create a FREE Re-TRAC Connect
account

Verify your email address and follow
instructions to Complete your WRAP
Profile.

Already a Re-TRAC user?
Simply click on the WRAP icon in the Programs Section, and follow the Instructions.



Nina Butler,
Managing Director
(707) 480-0358

nina@moorerecycling.com




