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PUBLIC IMAGE
(Your Brand)

…a name, symbol or design that 
identifies and differentiates a 
product from other products.



You are exposed to more 
than 3,500 brand messages 

everyday.



What are the perceptions 
associated with these brands?



MEDIA:
Traditional & Social

The means of communication, as radio 
& television, newspapers, magazines 
and social internet sites that reach or 

influence people widely.



KNOW YOUR OPTIONS

 With 1.44 billion monthly active users, Facebook is the market 
leader for social networking sites.

 Considering the high-volume, fast-paced nature of Twitter, you 
should expect a younger demographic.

 Boasting a community of over 300 million users sharing over 60 
million photos every day, Instagram is one of the rising stars of 
social media. 

 According to LinkedIn, there are more than 347 million 
members. The higher average income of users and 
working mindset of the network make it an ideal social network 
for businesses.



KNOW HOW TO USE IT



KNOW WHAT TO SHARE



KNOW HOW TO HELP



KNOW WHEN TO BE TOUGH



POLICY

A definite course of action selected
from alternatives in light of given 

conditions to guide and determine 
present and future decisions.

HAVE A POLICY
KNOW YOUR POLICY
SHARE YOUR POLICY



http://www.firelawblog.com/2014/12/04/houston-firefighter-trouble-
facebook-rant/

https://www.youtube.com/watch?v=3hpDYL6hF_E

http://www.wsoctv.com/news/news/special-reports/9-investigates-city-
workers-caught-slacking/nkHBh/

A FEW TO CONSIDER

https://www.youtube.com/watch?v=ae5wtZYLQbU



https://vimeo.com/170034453

https://vimeo.com/165032078

SOCIAL MEDIA 
FOR EDUCATION



SOCIAL MEDIA

The Good, The Bad, 
The Ugly, 

The Necessary



QUESTIONS?


